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WHAT IS GOURMET LATINO?
Integrated Marketing Platform

Gourmet Latino is the first socially
conscious celebration of Latin
gastronomy and culture

Is a yearly showcase of §
the best cuisines, wines,
spirits and products from

all corners of i
Latin America.

Our Social Mission : 41".\ Sp— *“
We believe itds possible to en; oyr T uo’hm
experiences and better foods and products,

while giving back to those that work so hard

to make them available to us.

Our Social Partners: Ways in which we can help:

s Support Latin talent and its diversity.
¢ Help improve the conditions of Latino farmers.
- Rainforest m s Bring high quality, socially responsible
Alliance . products to consumers.
s Inspire sustainable living for all of those
involved in the process.




WHAT IS GOURMET LATINO?
Beyond The Festival

Year-round, Gourmet Latino is building unique experiences and alliances to highlight the diversity and
richness of Latin Americads distinct

regions an

GL Website
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Aaron Sanchez
Centrico & Paladar

Jacques Gautier
Palo Santo

Zarela Martinez
Culinary Ambassador

Junior Merino
The Liquid Chef

St. John Frizell
Fort Defiance
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Roberto Santibafez
Fonda

Steve Olson
AKA winegeek
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Natalia Machado

Jim Meehan
Industria Argentina & Azul PDT
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Julian Medina
Yerba Buena &
Toloache
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Andy Seymour Lynnette Marrero
BAR

Mixologist
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Leo' Degroff
Mixologist

Julie Reiner
Clover Club

Willy Shine
Contemporary Cocktails

Jose Garces
Iron Chef-Garces Group

Denisse Oller

A la mesa con Denisse

Guissepe Gonzalez
Pain Killer

Richie Boccato
Dutch Kills
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Fred Dexheimer
Master Sommelier

The Tastemasters

Phil Ward
Mayahuel

Joaquin Simo
Death & Co.
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Sue Torres
Suefios

Mercadito

Miguel Aranda
Mixologists
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Patricio Rodriguez

Elayne Duke
Mixologist

Maximo Tejada
Rayuela & Macondo

Maricel Presilla
Cucharamama & Zafra

Alex Garcia
Callle Ocho
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Leticia Moreinos
Cookbook Author

Dale Degroff
Master Mixologist

Danny Valdez
Mixologist

Paul & Ta
Founders Tippling Bros,

Jordy Lavanderos
Spain + Latin Fusion
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THE OPPORTUNITY

Latin Influence in Mainstream America

From music, movies, books and particularly food, Latin culture has a large impact on mainstream U.S.

A

Latin American Gastronomy \
From high end specialty food products, as well as premium spirits and wines
are making their way into top restaurants and stores. Retailers big and small
are seeking more Latin products to add to their mix offering.

Luxury Travel

Business & luxury travelers are looking for rich, authentic and cultural experiences at a great value. WSJ reports

Latin America as the big winner in this category with places like Chile, Pantanal in Brasil, Pueblos Magicos in

Mexi co and Boliviaés salt fl ats,lstamong others, poppin

PERUVIAN GASTRONOMY

Source: 2010 US Census. The Selig Center for Economic Growth. 5
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Media Coverage & Press

Source: Data based on GL Premier Event. June 2010. 6



